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time frame
for Choices

By Ear Faige

Cheices Entertiinment’s am-
bitious plan to craft a large,
publicly held retail chain by
acquiring at least 19 re-
gional video chains is ex-
pected to become a reality
by the aummer, according
te analysts and the chains
involyed.

The first step is the com-

B Jobn Tuburro stars s a Gori”

testant in Quix Shotw, coming to”
video from Hollywood Pictures  §
on April 18 (prebook March
27). See page 8. :

pleted merger of Choices

with J.D. Store Equipnient.
John Maioriello, chairmai of
Chaoices and founder of J.D.
Store, said earlier that he ex-
pected the deal to be con-
summated by Feb. 12, He ac-
knowledged last week, hiow-
ever, that the deal will not be

completed by then. He would
not give a new deadline and
discounted the siymificance of
the delay. He declined to
comment further, citing se-
curities law.
Retail executives who at-
continued on page 12

Newleafstups mus:c but ot games

Ry Betsy Scala

Blockbuater Entertainment
(roup is cautiously optimistic
about introduciog electronic
videogame delivery to retail
stores, but plans for manufac-
turing music  product in
stores have been scrapped.

NewLeaf Entertainment, a

joint venture of Blockbuster
and IBM, last wecek said it
won't use its electronic deliv-
ery techuology to create au-
diocassettes and cornpact
discs on demand in stores, as
it had planned since 1t°\ incep-
tion.

continwed on page 12

aledddhib Lol

WICA tries S15 cure

Flintstones’ 7cprzCe(!, Jurassic” next?

Dy Betsy Scala
and Wenddy Walson

MCA/Universal Home Yideo s
trying to breathe new life into
surplus inventory of holiday
titles The Flintstones and Bect-
hoven’s 2nd with a repricing
program that could be a pre-
lude to a similar effort for
Jurassic Park.

Last week, Uni Distribution
Corp., the distribution arm of
MCA, told distributors that.
beginning immedialely, The
Flintstones, Becthoven and

NBA Jamsequal
stanils o excel
in slow guarter

By Jane Greenstein
Retailers Jooking for hit
videogames this quar-
ter don't bave far to

leok. Acclaim's NBA
Jam Towrnament Edt
tion will hit stores on

| Beethoven’s 2nd will carry a
new suggested retail price of
$14.98 each. ) he Tirst two ti-
tles were priced at $19.98 dur-
ing the holidays; the third
carried a $24.98 retail price.

Each title will qualify for re-
{urns under their original pro-
gram terms: 20% returys al-
lowance for the Deethoven
movies and 30% for The
Flintsinnes.

MCA wiil begin accepting
returns for Beethouen'’s Znd on,

continted on page 12

B NG Jam Innmnmm! FEditions videogame
offers a roster of 100 players.

Feb. 23. After that,

however, marguee titles will be in short supply.
Typically, the number of game releases slows down after the
holiday barrage. About 300 games were released for the

Christmas season jusi past.

Thie year, however, another significant factor in the relative
dearth of highly anticipated 16-bit titles is that maay game pub-
lishers are focused on the next generation of game machines,
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continued on page 16
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Searching for research

. With video software retailing around for almost 20 years,
markel research has never been a hotter topic than it is now.
' Why? One, this is a mature industry that has long since
turned from an order-taking to an order-making mentality.
Studios strong in sell{hrough, in particular, have benefited
from research-driven marketing strategies. Two, for those on
the front lines, wholesalers and retailers alike, nuinbers ae

seen as ammunition in the compelitive wars. Ever more challenging rnarket
conditions, such as higher rentalproduct costs and price slashing on sell-
through titles, demand morecopious use of funds, which requires more analytt
cal planning. Three, with the hol air of new technologies breathing down their
necke, everyone in the distabution pipeline wants to stay alert to the nuances of
consumer behavior and do what is necessary ta bias that behavior toward pack-
aged media, = That said, we're dumbstruck by some forms of research, such as
ranking studio market share according to wholesale unit shipments. If returns and
unsold copies aren't factored in for sellthrough product—and if the creative ac-
counting used to dishurse coop and other marketing funds isn't factored into stu-
dio revenues on trade sales of both rental and sell-through copies—such rankings
are questionable benchmarks that tend to misrepresent the marketplace. +a-
Keadership studies have told us what retailers need most is detailed market data
on consumer rental and purchase patterns. For more on this lopic, see publisher
John Gaffney’s contments on page €0, CJ

VE Kudes of the Week ¢ To the North Carolina chiapter of the Video Software
Dedlers Association, [or effecling 4 chiange i Uie slale’s proper y-lax code (st

will save each store approximately S400 a year in taxes.

Render Oripe of the Week ¢ Jim Healy of Lake Mathews Video in Lake Math-
ews, Calif., isn't sending any valentines o YWarner Home Video for moving the
atrect date of Natwral Born Killers from Jan. 24 to Feb. 14, Healy says Valentine's
Day was more crowded with at least five big releases, despite Warner's explana
tion of “a crowded January market.”
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Veluma 15, Mumbar 7. Prnked in USA. Fabruary 17, 1995, @ 1993 by Chillon Publcations. Alf rights
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KIDS MAKE MU3SIC, MUSIC,

MUSIC

Color. 45 min., VHS §14.95
Available now

BOGNER

With much more on its mind thaa
qup}v entertaining small children on a
rainy day, this invaluable instructional
video effectively shows parents how to
channel a child's natural bent for noise-
making into a substantive learning ex-
perience. Instructor Lynn Kleiner [eads
a group of children through 16 mostly
orginal songs, encouraging them to ex-
periment with percuession instruments
(triangle, tambourine, maracas, bells
and so forth) and accompanying move-
ments. The goal is to teach kids about
rhythim, cadence, harmony and the mu-
sical scale in a play-filled atmosphere.
The tape ends with a brief advisoty dis-
cussion for parents and comes with au-
diotape (57.95) and parent/teacher
guide (83.95). Recommended for chil-
dren ages 2 to S.——Calherine Catchpole

ST

THE BIG FLANE TRIP
Color, 45 mia, VHS $12.95
Available now

Narrator: Elizabeth Marshall
Dircgtor: Wilimm VanDerfJoot

LITTLE MAMMOTH MEDIA (80GKID-VIDED)

This chronicle of a ransatfanlic Uip
from booking the flight to touring a dif
ferent county affers a truckload of infor-
mation in a well-organized package. Sup-
ported by animated graphics and on-
screen descriptions, the child narrator
quantifies various eletments of the flight,
from how many tons of cargo and fuel the
plane will carry (o the number of passen
gers and the amount luggage stowed, [n-
cluded is such informaton as how pilots
and flight altendants train. The camera at
so goes hehiind the scenes to look at how
a flight's laundry is handled and how
meals are prepared. Safety issues arc a
constant undarcurrent. Children ages 3
to & will be fascinated. A short bonus
section covers Switzerfand, the destina-
tion of the flight.—L.MacA

e "room to ﬁnd clucq W atcl :

NEW WAVE HITS OF THE 80s:
JUST CANT GET ENOUGH,

VOL. 1

Color, 35 min., VHS §24.93
Available now

A*VISION (RHINO)

Are we ready for '80s nostalgia al-
ready? Well, Rhino believes we are and
has crealed a fun trip down memory
lane for anyone who danced the night
away in smoky. video-monitored clubs
or simply soaked up lots of MTV during
the cable channel's carly years. Viewers
will be amused by the cheesy note
struck for Bow Wow Wow's “1 Want
Candy™; titillated by the sexy elegance of
Duran Duran’s “Girls on#ilm” (the un-
censored-with-nudity version); puzzled
by the goofy storvline of Thomas Dol-
hy's “She Blinded Me With Science”;
and engaged by the energy of “Come
O, Eileen” by Dexy’s Midnight Run-
ners.—B.G. B
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" Platform: 2DO; 44099/
Availablenow - 7"
“PROLIFIC PUI_S;L:}HNG

© game that taliés the popular war genie
one step fuithei sy including lots of ac-
tiop and mass destruction. The goal is

T ‘to cipture tha flag of the apposing side,

played b either tbe cotnputer ot 4 hurpan opponent. Ketum
Fire sports 23D look that gives one the imyiression of blow-
ing tip 4 toy. {raifi $et. The panie is preeented in Dolbv Sut-
mHnA c‘»mmr‘ fmhmn;r archestral :
music thal makes the game a joy to
plav, Whenhever the helicopter ap-
pears on the screen, “Ride of the
Valkyries" e tnusic u\txJ it

Apocalypse Noui—is beard.

Bottom line: Refurk Fire sw-
nn%d miany 3D0 owners by show-
ing p v the shelvcs withaut a lot
of precirelcase hypé This sleeper U- .k
tic thay be the socalled "killer app™
the 3DO needs to boo«t aales of the
system: The gartie play is addiclive §
and infinitely enteraining in two V43
player mode, Perhaps the best t'xo ;
player game sifice ‘\trcct Iy gf

.. Cotitent: Return Fire is a slrategy

thc fateful night; atid interrogate ivitnesses, lakmg notes";
in order to make an dccusalion Lo win the ganie; edch play--
er géts three mes Thire are tliree slorylme's to choose :
from.

" Bottorh Linc! A '00a updale of Cluc miy gound like agnod..

ided, bul when you take away the real gené boird 4nd the -
pcrmnal intetaclion of direct playet-lo- player que&:honmg{
theie ish't iauch Jeft. Where the original version has plavers -
eliminating possibifities and checking them ot a su pplied list,

the disc version piles false leads and medningless details in- -

1o an unattractive hedp Thie only real advantaqe here is the -

muglmxl ayer modey in which otte pai-..
bcxpam can lry to solve the mystery
alone, Fortupately, the oris"mnl Park-
er Brothers board game is ':hll a‘ml
wlem—Kun Kut i Sl

y METALHEAD

¢ Tlatiorm: Gehesis 32X, ¢69L‘9
g - Available March

QFC

Conlent: The 32X is still loc}ung in
break-through software, but Metal-
head could be the answer, This Bal-
Hetech-style robot game zllows the
1 player freadom of movernent around
| A very n‘ahnuc city where each mis-

/l—-u;m Gme "

E f?a!um 1 it "I\JUU applxca ion” for 31)07’

siont leacs (o a new level. Lots of fo- -

PHL. rF% \1EDIA

Content Lu tln*% electronic Ver<10n of t]n classic bnaxd
sane, bie to six players roll an ohscréen die, move around
3 wnuaf gante board, and ;zather infoimalion to solve a
mmd( it Playexs tove the cuwrsor over obijects in cach

‘,P;\ooucﬂow

tetesting weapens and enmmes tO,'_
blow Up.
Pnttnm Line: Metalhead is a wvelcotite audmon lo th("'
g; owing line of 32X titles. Owhers of the 32X accessory

= will become addicted to the long hours of play. The

smooth texture-thapped graphics really show off what the
Genesis uogmdc cau do. The sound is still lacking, bUL
game play is the thing, and Metalheads enter{amm mm
:mnq have that in abundancc —C. G : o




